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Executive Summary 
In an ever-growing digital era, it seems as if 

more and more daily activities rely on using 

“smart” devices and digital access to obtain 

products and services. These advances can 

make life easier, but if one is unable to use 

or understand, those products and services 

are inaccessible. 

AnewVista strives to be that interpreter 

between the new age and the old, through 

concept and experiential-based classes 

taught by instructors who understand that 

the acceptance of technology is required 

prior to, the actual need of technology in 

order to survive.  AnewVista understands 

that the use of technology to usher daily 

lifestyle upgrades is one path to digital 

fluency. 

Through a clever use of online classes, in-

home services and community involvement, 

AnewVista has strong directional indicators 

that improve confidence in older adults 

digital aptitude, increase in consumer spends 
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https://www.pewresearch.org/internet/2017/05/17
/technology-use-among-seniors/ 

and social engagement in the middle of a 

pandemic.  

Background 
Prior to the current pandemic, AnewVista 

had been holding technology classes at local 

centers of trust (senior centers, assisted 

living centers, homeowners’ associations, 

etc.) twice a month for each location type. 

Since the pandemic, AnewVista has moved 

exclusively to virtual classes three times a 

week utilizing video conferencing. This has 

dramatically increased the rate of learning 

for the older adults that are attending. 

 

The understanding and usage of technology 

amongst those age 65 and older varies 

dramatically. Approximately half of adults 

65 or older have a smartphone and/or home 

broadband1.  

 

AnewVista’s curriculum is based on the 

ideas that an older adult’s aversion to 

technology is based on three key principles:  

● Fear or distrust 
● Ease of use 
● Accessibility 

 

Major technology companies continue to 

design consumer technology based on the 

assumption that users have been raised in 

the digital era but forget those that have 

been raised on a typewriter. Experience 

using a mechanical device baffles when it 

comes to digital technology. This creates 

frustration that then leads to rejection and/or 

rationalization of need or want.   

 

Current user interfaces are dismissive that 

age has an impact on the use of technology. 

As we age, physical and cognitive 

challenges reduce the successful completion 

https://www.pewresearch.org/internet/2017/05/17/technology-use-among-seniors/
https://www.pewresearch.org/internet/2017/05/17/technology-use-among-seniors/
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of websites tasks at a rate of .8% per year. 

Beginning at 25 years of age these declines 

are at a more rapid pace as eyesight, 

dexterity and comprehension decline. By the 

time a user reaches the age of 70, they are 

74% slower at completing website tasks than 

those at 25 years of age.2 

 

Accessibility creates different issues with 

older adults and is not limited to simply 

having broadband or a smartphone. If 

technology is not usable to the user, it is not 

accessible. 

 

Approach to Curriculum 
In today’s world of devices, multiple 

operating systems, and infrastructures, each 

person’s personal device configurations vary 

significantly. The AnewVista approach is 

towards conceptual understanding so the 

participant is encouraged to problem solve 

their own uses based on their own device 

configuration. This is significant because 

current senior center programming is 

primarily provided by volunteers or inter-

generational programs and are focused on 

procedural understanding or memorization 

of keystrokes to accomplish a task. 

AnewVista typically provides an 80/20 ratio 

of conceptual to procedural understanding.   

 

AnewVista teaches concepts first, ensuring a 

deeper understanding. By then providing 

examples of value added or experiential use, 

we not only get to the desired result, but the 

seniors now understand how their learnings 

apply to their current lifestyles and devices. 

Our interactive classes often involve 

participants arriving at new ways to apply 

technology tools to their daily lives. 

 

 
2 https://www.nngroup.com/articles/middle-aged-

web-users/ 

Cybersecurity infiltrates nearly all class 

sessions. We describe technology as tools 

and how to use each of the tools. Once 

participants understand the basis of security 

and how things work, they build the ability 

and desire to confidently seek out new 

technologies that fit their lifestyle. 

 

The conceptual understanding requires more 

planning and is more difficult to accomplish 

than just asking participants to memorize 

keystrokes. However, the retention rate 

results in a change in behavioral and 

purchasing activities.   

 

In August 2020 we surveyed our students to 

quantify the outcomes of our classes. 

 

Methodology 
Since the pandemic, AnewVista moved from 

in-person classes to virtual classes offered 

three times a week in order to continue the 

learning journey in a time of shelter in place 

with the potential for isolation.   

AnewVista fielded an anonymous survey 

across all students after conducting four 

months of virtual classes. 

Profile of AnewVista Students 

• Students are age 70 or older  

• Typically, Caucasian   

• Higher end of the socio-economic 

scale 

• Have a computer device and e-mail  

• Very socially active 

• Nearly all live-in traditional homes 

along with a spouse or loved one(s) 

https://www.nngroup.com/articles/middle-aged-web-users/
https://www.nngroup.com/articles/middle-aged-web-users/
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56% of students have attended 10 or more 

classes with 20% attending 5 to 10 classes. 

72% of all students look forward to the 

cyber security and privacy topics, followed 

by 68% enjoying productivity tools and just 

half want classes on entertainment. 

80% of all students have shopped or 

regularly shop online but less than 25% have 

a smart speaker, smart home devices, 

outdoor security cameras or any device other 

than a computer, tablet or smartphone. 

 

Those that completed the survey state their 

top three reasons for attending classes: 

● Class content 

● Curiosity 

● Social interaction 

Students who come to our classes are active 

retirees who have many interests, are willing 

to explore the digital world but have yet to 

explore beyond their comfort zone. 

When asked about technical confidence after 

taking AnewVista classes, 100% are 

moderately or extremely more confident in 

their use of technology. 

The approach of overcoming fear and 

building confidence results in 97% of 

students feeling much more or extremely 

more aware of digital/technical offerings. 

96% of students are more confident in their 

ability to get products and services in their 

home from using technical tools. 

Aware of Digital Offerings  

No difference 0% 

A little more aware 0% 

Moderately more aware 3.80% 

A lot more aware 46.20% 

Extremely aware 50% 

  

Ability to get Goods & Services into your 
home 

No difference 3.80% 

A little more confident 0% 

Moderately more confident 30.80% 

A lot more confident 42.30% 

Extremely confident 23.10% 

 

Additionally, 69% of students state they 

made changes to their cybersecurity profile 

and 65% have changed their privacy 

settings. 

The process of overcoming fear, building 

confidence and then the creation of 

awareness combined with persistent 

engagement results in improvement of 

personal digital security and digital and 

economic activity. 

Economic Activity 

Services 
100% of our students have taken action to 

improve their cybersecurity on their digital 

profile and/or stopped using applications or 

programs that proved to be beyond their risk 

tolerance. 

We asked, since taking AnewVista classes, 

have they ordered services into the home 

aided by technology? 96.2% of students 

have taken advantage of ordering services 

into their home: 
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Ordering Services  

Ordering Meals 30.80% 

Ordering Groceries 26.90% 

Ordering Home Goods 53.80% 

Researching Online 73.10% 

Comparing grocery or meal ordering to the 

national average of 4%, according to 

Statistica (for the age group over 65 or 17% 

for those older than 50). AnewVista students 

order online at significantly higher rates.  

The same poll states that those over age 50 

order groceries online at a rate of 16%. 

Economic Activity Increased 

Consumer Goods – Purchase / expanded 

use of current owned technologies 

Ordering services are “go to” home services 

that require low technical acuity but growing 

or expanded use of technology is reflected in 

new purchases or expanded use of current 

devices. 

AnewVista asked students about changes in 

technical acuity, since they have taken 

classes over the past few months: 

Growth in Technical Acuity 

Purchased new device 23.10% 

Changes to home internet 50% 

Use of Cloud 38.50% 

Tried new program/App 69.20% 

Done nothing new 7.70% 

 

Since taking AnewVista classes, a clear 

majority has expanded or made purchases to 

further their digital presence. 

Social Interaction Increased 

Key to growth is the building of cohorts. It 

is much easier to jump into the pool if 

someone else jumps first. Building the 

community of leaders and driving social 

interaction leads to activity. 

Social interaction was of the top three 

reasons that students attend classes. This is 

even more important in the time of the 

current pandemic. 

 

Level of interaction, questions and 

volunteerism has increased dramatically 

over the past few months. There has been a 

correlation between interaction and 

volunteerism that depicts itself through 

donations to AnewVista programs helping 

others less fortunate. 

Family Caregiver Opportunity 

While classes are focused on educating older 

adults, this is a pathway to family who are 

involved in the care of older the adult household.  

When asked if their family members who are 

helping with the household are aware if they are 

taking classes, 65% of students have made their 

family aware. While the AnewVista engagement 

with family members has not been explored, it is 

an opportunity to start engaging with the 

extended family to continue along the path of 

digital activity in the older adult household. 
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Summary of Findings 

AnewVista in person classes held prior to 

the pandemic were focused on the creation 

of trusted, in person classes at established 

centers of trust, however the resource 

limitation and timing slowed learning as 

time passed between classes. 

Since the pandemic, the increase in 

frequency promotes rapid learning and 

retention of information. It also provides a 

vehicle for persistent engagement. 

Persistent engagement and participant 

interaction during classes, provide an 

opportunity for the sharing of ideas, sharing 

of experiences and trading of ideas on the 

use of technology for the creation of new 

subject areas. 

Traditional marketing fails in the 

engagement of older adults and new or 

newer technology tools. Early indicators 

show a direct correlation between trust, 

learning, confidence and purchasing activity. 

This helps to enable the procurement of 

needed and wanted goods and services while 

alleviating dependence on others and 

reducing frustration. 

 

 

 

 

 

 

 

 

 

Theory of Change 

 

A quote from one of our students 

summarizes our results: 

 

“Thank you for giving me 'smarts" about 

technology and all the offerings available. 

Not being aware of all that is out there or all 

the code words, makes one feel inferior in 

some cases. It can make you feel isolated 

and uncomfortable. I am feeling empowered 

with your knowledge transfer to my brain! I 

have realized I am not alone in my quest for 

knowledge, some people (our group) are in 

the same boat that I am but they don't tell 

you. It does my heart good to realize that 

fact! Lifelong learning and curiosity is my 

make-up and each of you has enriched my 

life.    
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Addendum 
Survey quotes from our students: 

“I feel that I know what I need to do to be safe, 

and have really enjoyed ALL classes, even 

the ones that stretched my brain. So much 

information has been shared that it will take 

months to process. In pursuing a hacked 

account today, I found that I could find my way 

around my computer much better than I had 

before.” 

 

“The staff is very knowledgeable and patient 

with all of us! Great format and allowing us to 

ask questions, staff does not make us feel 

dumb. Very clear answers Also, I feel that I 

learn something new from every class and I 

can share the information with my friends and 

refer them to join the AnewVista classes.” 

 

“I have only taken a few classes but of those 

that I have taken I have found them helpful 

and very easy to follow which is nice. I did not 

purchase new devices, use new apps, order 

online etc. because I was already doing that 

but I did feel more comfortable and secure in 

what I was doing. I enjoyed the emergency 

preparedness class. I have taken other 

courses but this gave me the momentum to 

think about how prepared we are and what I 

needed to update. Never thought of using 

water in the water heater! Because of the 

class on reliable news sources I have paid 

more attention to where I am getting my news 

from.” 

 

 

 

 

 

 

 

 

 

“Thanks so much for offering so many 

interesting free classes. I can't wait for us to 

be able to meet in person again.” 

 

“Great info from classes. I am more 

comfortable exploring the computer and the 

Internet.” 

 

“Love the social interaction and new 

knowledge and discoveries.” 

 

“I enjoy most of the classes, my other 

obligations keep me from some but I do as 

many of them as I can.” 

 

“I take notes during most of the classes and 

have referred back to them. I have told many 

people about the classes.” 

 

“It is a great service you are providing.” 

 

“Love what your company has been doing 

for us "older" citizens.” 

 


